
  
View a current exhibition; research aspects of the preparation and presentation of the exhibition with 
reference to: 
 
The classification of gallery/exhibition space, for example, public or commercial gallery, 
alternative art space or online exhibition. 
Bendigo Art Gallery is a public art space, owned and operated by the City of Greater Bendigo (local 
government, the primary funding source), which also retains an independent Board of Management 
who oversees investment of donated funds for acquisitions and special projects. This exhibition has 
been curated by The British Museum, London, and is exclusive to Bendigo Art Gallery in Australia.  
 
What audiences do you think this exhibition caters for? How does this relate to the goals of a public 
gallery?  
 
 

 
 

 
 

 
 

 
The main characteristics of the exhibition space 
The exhibition is shown across eight rooms of the gallery.  The walls retain their usual colour of 
Ashwood, an off-white. The 126 objects included in the exhibition are exhibited in a range of ways, 
including open display, built-in cases with internal lighting, and free-standing cases with vinyl hoods.  
The lighting used in the exhibition ensures that the objects are enhanced through spotlighting, and some 
wall washes to increase the general light levels in each room. The exhibition text on the walls of each 
room are presented in grey, black, and terracotta – these colours are part of the exhibition’s design.  
Large quotes on the walls are from texts from ancient Greece, to help contextualise the content of the 
exhibition. The title of each exhibition theme is presented with terracotta-coloured text on a black 
panel, each with a wall label beside it – with black text on a white background.  
 
Analyse the effect of the use of predominantly neutral colours – white, black, grey – in the exhibition. 
Do you think this compliments the objects or detracts from them? Explain why. 
 
 

 
 

 
 

  
 

 
 

 
 

STUDIO ARTS UNIT 4 EXHIBITION FOCUS 
THE BODY BEAUTIFUL IN ANCIENT GREECE,  

PRESENTED BY THE BRITISH MUSEUM IN 

COLLABORATION WITH BENDIGO ART GALLERY 



 
The approach for displaying artworks 
The works in this exhibition are displayed in thematic manner, grouped into 10 categories, including 
‘The Male Body Beautiful’; ‘Aphrodite and the Female Body’; ‘The Divine Body’; ‘Athletes’; Character 
and Realism’; ‘The Human Face’. Aesthetic considerations have been taken into account when 
positioning objects within each case, and the position of the cases and plinths themselves. The way in 
which an exhibition is ‘read’ has also been thought about, to ensure a logical progression from one 
theme to another, and one object to the next.  
Lighting was a particularly important element of the presentation of the exhibition, to ensure ideal and 
unrestricted viewing of each object displayed in cases.  Lighting of sculptures on open display had to 
take in to account the 360-degree views of each object. 
 
The layout has been determined by Sandra Bruce, Collections Manager at Bendigo Art Gallery and a 
contracted freelance exhibition designer, and in collaboration with staff from the British Museum, 
London.  The process of deciding upon the layout and finalising the details took months of preparation 
and consultation.  
 
Explain how the different types of lighting impact on your viewing experience. You may like to mention 
a specific artwork in your answer.  
 
 

 
 

 
 

 
 

 
What other display techniques have been used to guide you through the exhibition? Is there a large 
amount of floor space? What is the effect of this? 
 

 
 

 
 

 
 

 
How does the exhibition design influence your viewing experience? 
 

 
 

 
 

 
 

 
 



What was the intention of the curator and/or artist in displaying the artworks? 
This exhibition explores the representation of the human body by the ancient Greeks; its various styles, 
meanings, and cultural connotations. The spacing and positioning of each object has been carefully 
considered in relation to those nearby and the themes and designs that link each.  Works are given space 
for contemplation by the audience and wall text has been kept to a reasonable length and not overly 
wordy. Most artworks have an extended text label to provide visitors with more information.  
 
Floorplan – Room 1, 3 x Themes, Body Beautiful exhibition 

  
Elevations – Room 2, View of Wall 8, Elevation 4, Body Beautiful exhibition 
 

 
 
 

 



The role of the curator, graphic designer and other staff 
The Collections Manager (Sandra Bruce, Collections Manager, Bendigo Art Gallery) worked as the 
Project Curator for this exhibition, collaborating with the staff of The British Museum to bring the 
exhibition to Bendigo. The Project Curator discussed the exhibition content and all display details with 
British Museum staff (project manager, exhibition curator, and installation staff) and final decisions 
were mutually agreed upon. The Project Curator also liaised with The British Museum to organise the 
use of high resolution digital images for promotion and media/press. The Project Curator worked with 
Commercial Officer, in consultation with The British Museum, also organised a range of merchandise 
to be produced to accompany the exhibition to be on sale in the shop.  
 
The Graphic Designer creates the ‘look and feel’ of the marketing material surrounding the exhibition 
(e.g. advertisements, invitation, signage). The Graphic Designer was given a brief by the Gallery and 
sample images from which to draw inspiration for creating a text masthead and layout for advertising 
and marketing material, changing design elements to suit different publications. 
 
The Project Curator wrote extended articles on the exhibition. This material was used in newspapers, 
journals, interviews etc to give the public an idea of the content of the exhibition. 
 
The Project Curator develops public programs around the exhibition, such as guest lectures or artists’ 
talks. 
 
The Project Curator also undertook her duties as Collections Manager and supervisor of the Technical 
staff, to deliver all logistical and installation aspects of the exhibition.  
 
The installation of the exhibition is coordinated by the Collections Manager (also Project Curator) and 
the team from The British Museum, and the final layout is decided by the Project Curator with final 
approval from the Director, and The British Museum.  
 
The Project Curator coordinated the VIP launch event and any other special events with technical, 
reception and café staff. 
 
List the skills required by a Curator to be able to perform the duties mentioned: 
 

 
 

 
 

 
 

 
 

 
 
 



How the exhibition space deals with conservation issues 
 
Handling: The works from The British Museum have been displayed on open display, and in secure 
cases. Care had to be taken when unpacking and handling all objects. Nitrile gloves were used at all 
times, and all of the installation was undertaken by The British Museum team.  Bendigo Art Gallery 
technical staff supported the installation with the use of heavy equipment including a forklift for the 
larger sculptures, the management of the objects’ crates, and any other duties as required. 
 
Transportation: Transportation is organised by The British Museum in conjunction with 
Bendigo Art Gallery. The works are packed in special purpose-built crates with individually 
created supports and bracings internally.  
 
In this exhibition, objects of a variety of sizes, weights, and materials are on display. What issues may 
arise with the handling of some of these objects? 
 

 
 

 
 

 
 

 
 

 
How the gallery deals with promotion and marketing 
The Gallery’s approach to promotion and marketing differs with each exhibition, and in accordance 
with its budget. The Gallery also works closely with the City of Greater Bendigo’s tourism department 
to market its exhibitions. In this case the Gallery focuses primarily on the arts publications such as Art 
Monthly, Art Almanac, Art & Australia; while Tourism focuses on the larger audiences such as 
newspapers and television.  
 
Bendigo Art Gallery’s Publicist drafted the media release in consultation with the Project Curator and 
Director; it was then approved by The British Museum, and journalists and publications from 
metropolitan and national newspapers to arts magazines, niche lifestyle publications and local media 
were approached and contacted. 
 
Hero Image 
The hero image is usually one with a strong shape and focal point that can be reproduced large or small. 
It should encompass what the exhibition is about. Usually one or two hero images are selected for 
promoting an exhibition; in this case the curator selected a suite of images for promotion as she felt it 
would better show the diversity of the content of this exhibition. 
 
Press/ Media Releases 
In large public galleries a full time publicity officer would be employed. At Bendigo Art Gallery, a 
regional public gallery, some of the publicity is outsourced to a freelance publicist. All curators also take 
on publicity as part of their role and must be able to write press releases and liaise with the media. 
Sometimes a graphic designer is paid to design an advertisement or rework from a template.  Social 
media publicity is becoming a significant element of the Gallery’s promotional strategy. 
 
Sponsorship 
A number of sponsors were approached to support this exhibition including Vline and Bendigo Bank. 
Media sponsor Bendigo Advertiser provided in-kind media support for the exhibition. Specific sponsors 
for special events can also be used, such as the Merrindoc winery.  
 



 
 

Above: 2-page advertisement 
featuring the Hero image and 
sponsors’ acknowledgements, 
and credit line. 
Right: Magazine cover using 
the Hero image.  The credit 
line would be inside the 
magazine.  


